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Marketing Research(Ele-3 (New-23))

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que-3

Que-4

Que-4

ENGLISH VERSION

Define Marketing Research and explain its importance and process in detail.
OR
Write a note on:
1) Marketing Information System (MIS)
2) Syndicated Research
What is research design? Explain importance and types of research design.
OR
Write a note on:
1) Probability sampling method
2) Primary data collection method
What is Data analysis? Explain the univariate and multivariate data analysis techniques in
briet?
OR
Write a note on:
1) Best research report presentation
2) Data editing and data coding.
Explain the major ethical issues involved in marketing research.
OR
Describe the status of Marketing research in India and explain the marketing research’s

recent development in India.
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